Photo illustration by 731; Photograph by Landon Nordeman for Bloomberg Businessweek; Vortex: Corbis




Photo IndyStar



e
Who's enrolled in the GSC? \ Stop&Shop

GRCOCERY
STEWARDSHIP
CERTIFICATION

New England

: N
[+]
GOM . CHIG = 0
WYOMING :
. = 3
i
|ELINGI
e NEVADA .k United States ! Ja &
L -+ T JE
san B =0 COLORADO KAMNSAS MISSOURI l'h.i;‘.“"
KENTUCK
it FORNA" oLas vigas Qf"- g~ (TENNESSEE FMPLOYEE OWNED
= CATWEINA
Los aggtles ARIZONA Qq RKA *J :
¢ : SOUTH
Qinn[.'llz'gn MEW MEX| ‘s MiS q ”ﬂ CAROLINA ®
P, ALABAMA
~— .--\f TE GEORGIA S
- .9

LOUISIANA
’%.;} \ Hauc:imn (%am: -f* E‘
gﬁ%z o Gulf of MARKETPLACE WHOLESALE CLuB

nnnnnnnnnnnnnn #: NATURAL
RiCERs Kudrinko's

www. NATURALGROCERS.COM Kudos to

Good Food!

WHOLE —
Wakefern

FOOD CORP.®

&3 (

SAFEWAY.




W Marketing Week

Unilever’s sustainable
brands grow 50% faster
than the rest of the
business

Unilever’s ‘Sustainable Living’ brands, which include
Hellmann’s, Dove and Ben & Jerry’s, delivered more
than 60% of the company’s growth in 2016.

Leonie Roderick



https://www.marketingweek.com/focus/leonie-roderick/

Examples of Corporate Packaging Reduction &
Recovery Commitments

Unilever:
« Work in partnerships to increase recovery by 15% by 2020 in top markets
« Educate consumers regarding recycling, target bath & kitchen packaging
Proctor & Gamble:
« All waste end up in value chain
« $50 billion sales of sustainable innovation products
Johnson & Johnson:
« 75% of paper pkg contain 30% PCR or certified forest content by 2010
+ 10% absolute reduction in waste disposal
Kraft
« 100 million pound reduction in global packaging
Tetra Pak
« 40% global recycling goal
Wal*Mart

« Achieve packaging neutrality where packaging is focused solely on items
that are recyclable, reusable or renewable



Asserted Effects and Qutcomes of EPR

EPR Cost Shift Though consumer-
-From tax/rate payer funding through government goods giants are
-To individual consumer funding through industry resistant to paying for
1] (2] © 4] managing the
{ 4 { materials they put on
Industry Incentive || More Money Industry Incentive the market, they
-Design for the -Expanded infrastructure || -Improve program should also
environment -Promaotion & education efficiency understand EPR
J 3 systems do offer them
Ancreased long-term return on
Laes e of recyclability Investment.
packaging -Less cost to

- recycle
G L4 -G::n_t.ur_ning individual
pays (fairness)

-Higher recycling rate
u -Less cost
~ to society * Change pkg / design

-Less landfills (land use) * More funding
-Less CO, (climate change)

w * More efficiency
-Less pollutant emissions )
-Sustainable resource use * More fairness




Waste/Recycling

Workbook question:
2.2




Workbook question:
13.4,13.5
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Waste/Recycling

Workbook question:
13.6




Waste/Recycling

Workbook question:
13.7,15.2



Workbook question:
13.7,15.2



Workbook question:
13.7, 15.2



Workbook question:
13.7,15.2
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A MANOMET SUSTAINABILITY INITIATIVE

PETER COOKE

207-409-6732

WWW.grocerycert.org

gsc@manomet.org
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